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ñThe only way to keep up with budget demands for 

capital improvements and repairs, as well as fund 

schools, fund solutions to social issues, create jobs 

and fulfill all of the other needs is to increase the 

density within our existing land area through infill, 

redevelopment, and creative reuse of existing 

properties. ñ

GTAR / CCIM / NAIOP

2001 Commercial Market Update

In-Fill Development



First, Tulsa should develop, centralized and connected 

within its borders, unique regional attractions, which will 

serve the purpose of continuing to attract shoppers to Tulsa.

Secondly, Tulsa must replace retail customers that are lost 

to suburban shopping by creating new and interesting 

places for them to live, here within our borders. For every 

shopper who no longer visits Tulsa due to increased 

suburban shopping convenience, Tulsa must attract a new 

full time resident to live within Tulsa.

Tulsa Metro Chamber

Economic Development Committee

In-Fill Development Report

The committee sees two primary strategies which may be employed 

to maintain and increase sales tax revenues:



Tulsa Metro Chamber

Economic Development Committee

Lifestyle Committee Report

Support and encourage INCOGôs funding request for the update to 

the Tulsa Comprehensive Plan.

Simultaneously facilitate a task force involving the City, INCOG, TDA, 

and other appropriate groups and parties to conduct a 

comprehensive review of the Tulsa Zoning Ordinance to suggest 

fundamental changes for detailed study by INCOG and TMAPC to 

resolve conflict with and establish effective enforceable standards 

for mixed-use, higher density, unique zoning districts, etc.  



Tulsa Economic Development Commission

Urban Housing Potential and Market 
Demand Study 

2010

http://www.cityoftulsa.org/our-city/economic-development.aspx





City of Tulsa

Economic Development Commission

Urban Housing Potential-Market Demand Study

CONCLUSIONS

There is unmet demand for housing units in Downtown Tulsa and the 

surrounding subject neighborhoods. 

Projected demand is:



City of Tulsa

Economic Development Commission

Urban Housing Potential-Market Demand Study

FINDINGS

Å Cities and metropolitan areas smaller than Tulsa have been successful in 

generating downtown housing;

Å The key prerequisite to jump starting the downtown housing market is a mix 

of private and public investment that creates a destinationȤquality mix of 

activities, particularly dining, entertainment, cultural attractions, and open 

spaces;

Å The subȤdistrict with the greatest mixture of urban vitality will attract the 

greatest amount of housing;

Å Attractive riverfront views can be associated with higherȤpriced downtown 

housing;

Å While financial incentives can be helpful to downtown housing developers, 

environmental factors such as strong urban core employment and mixedȤuse 

vitality are far more important for getting residential momentum;

Å Most of the cities surveyed have lowȤcost housing markets. In such places, 

apartments and moderately priced condominiums appear to be more 

successful. 



Urban Land Institute Report on the US Housing Market Cites Trends in Demographics, 

Consumer Behavior as Drivers of New Markets

The report cites major U.S. demographic waves to watch in the new decade:

Baby boomers (46 to 64 years old) ïAlthough they are nearing retirement age, many will keep 

working out of necessity or by choice. Some will be forced to stay in their suburban homes until 

values recover. Those who are able to move will not choose traditional retirement locations or senior 

housing, opting instead for more mixed-age living environments that cater to their active lifestyles. 

Suburban town centers with a walkable urban ñfeelò will appeal to this group.

Generation Y ïThis tech-savvy generation also known as the Millennials have a population of 86 

Million, larger than the Baby Boomers place high value on community; on places (either virtual or 

actual) to gather and share information, ideas and opinions. As they enter the housing market, they 

will gravitate toward walkable, close-in communities, choosing isolated housing on outer edges only 

as a last resort because it is the most affordable. Green, ñnet zeroò homes powered exclusively by 

alternative energy will have strong appeal to this group.

é these groups have some characteristics that reflect a desire to live in more pedestrian-friendly, transit-

oriented, mixed-use environments that de-emphasize auto dependency, whether the location is urban or 

suburban..  Among the majors factors driving urbanization: 1) growth of two-person households and single 

households without children (among both baby boomers and Generation Y); 2) a halt to baby boomer 

migration to the suburbs; 3) the likelihood of Generation Y to rent rather than own; and 4) public policies 

encouraging compact development. ͖E͖conomic and land constraints make it impossible for urban infill 

development to accommodate all the housing demand represented by all the demographic groups.   As a 

result, suburban development ñmust adapt or it will be obsoleteòé

ñThe suburban century is over. This is the urban century.ò



http://www.cityoftulsa.org/community-programs/

planning/downtown-master-plan/
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